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Introduction

The Town of Hanover’s Business Retention and Expansion (BR+E) initiative is part of a province‑wide, 
community‑based economic development program supported by the Ministry of Agriculture, Food and 
Agribusiness. The BR+E program is designed to strengthen local economies by helping communities understand 
the needs of existing businesses, identify opportunities for growth, and develop actions that support long‑term 
investment and job creation.

The Ministry provides communities with structured tools and resources—including a coordinator’s manual, 
implementation guidance, and standardized survey templates. These templates ensure consistency and reliability in 
data collection across core themes such as business climate, workforce, development opportunities, and community 
needs. Additional sector‑specific surveys allow communities to tailor their approach while maintaining a formalized 
and comparable methodology.

In Hanover, BR+E surveys were conducted between August and October 2025, resulting in 61 responses from 
businesses representing a range of sectors. Respondents were advised of the “skip it” rule, meaning they were 
free to skip any questions they could not answer or preferred not to answer. This ensured that participants could 
engage comfortably and voluntarily with the survey process. All information provided is strictly confidential—
responses are aggregated and presented only as percentages, averages, or grouped summaries, guaranteeing 
complete anonymity for all participating businesses.

These responses provide meaningful insight into the current business environment, future plans, operational 
challenges, and supports needed to enhance local economic resilience and growth.

This report reflects all findings from the 2025 BR+E survey. Additional reporting will be developed to highlight 
key themes and recommended actions emerging from this data, as well as comparative analysis with the Town’s 
previous BR+E surveys conducted in 2015 and the 2021 Recovery Report. This comparative work will help identify 
long‑term trends, shifts in business sentiment, and areas of improvement since the post‑pandemic recovery period.

Beyond benchmarking past performance, the insights gathered through this BR+E process will provide significant 
added value to Hanover’s economic development efforts. These findings will:

The Town of Hanover extends sincere appreciation to all participating businesses for their time and contributions. 
Their insights play an essential role in shaping informed, community‑driven economic development strategies and 
ensuring Hanover remains a vibrant and competitive place to do business.

Inform policy and program development by pinpointing priority areas where municipal support can 
have the greatest impact.

•

Guide strategic planning for business retention, workforce development, and investment attraction.•
Support evidence‑based decision‑making for council, economic development partners, and community 
stakeholders.

•

Strengthen communication and partnerships with local businesses by identifying both immediate 
concerns and long‑term opportunities.

•

Enhance resiliency planning, helping the Town prepare for future economic shifts by understanding 
emerging challenges and sector‑specific needs.

•
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BUSINESS INFORMATION

Which NAICS code(s) best describes your business?

11 - Agriculture, Forestry, Fishing
and Hunting

23 - Construction

31 - Manufacturing, (food,
beverage, etc.)

32 - Manufacturing, (wood, paper,
etc.)

33 - Manufacturing, (primary and
fabricated metal, etc.)

42 - Wholesale Trade

44 - Retail Trade, (motor vehicle,
furniture, etc.)

45 - Retail Trade, (sporting goods,
book, music, etc.)

52 - Finance and Insurance

54 - Professional, Scientific, and
Technical Services

55 - Management of Companies
and Enterprises

62 - Health Care and Social
Assistance

71 - Arts, Entertainment, and
Recreation

72 - Accommodation and Food
Services

81 - Other Services (except Public
Administration)

61 - Educational Services

0 1 2 3 4 5 6 7 8 9 10
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What is the main product/service offered by your company?

service
home

insurance

investment

access

design

management

sales

supplies

auto

clothing

control

education

equipment event

food

health

product

puzzle

repair

retail

special

tax

wedding

12
accessory

accommodations

account
acupuncture

advance

ailment

alarm

art

arts
audio

automotive

behalf

bet

beverage

birthday

boardgame

books

boutiquebreeder

broiler
build

business

cabinetry

cam

camera

cards

causal
cheerleade

chicken

childcare

chiropractic

clinic

code

colours

commercial

compliance

computer

construction

contact

contractor

custom

dance

dash

decor

door

dress

egg

electrical

emergency

entertainment

family

farm

fashion

feedback

film

financial

fitness

flat

florist

flower

flu

footcare

foundation

frame

gift

goods

gymnastics

haircut

harness

hatching

healthcare

heating

holistic

hospital

hvac

Which of the following best describes your business? 

Locally owned and operated, with one location [75%] Locally owned and operated, with more than one location: [12%]

Franchise: [3%] Branch or division of a regional, national or international company: [10%]

75% 12% 10%
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Is your business a sole-proprietorship?

Yes No

26

34

28

30

32

34

Count

Is at least one of the owners involved in the day-to-day operation of 
the business?

Yes [85%] No [15%]

How many years has your business been in operation in this 
community?

Over 35 years [36%, 21]

26 to 35 years [10%, 6]
11 to 25 years [32%, 19]

4 to 10 years [12%, 7]

1 to 3 years [3%, 2]
Less than 1 year [7%, 4]
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How many years have the current owner/owners been operating 
this business?

17%

5%

41%

22%

10%

5%

Over 35 years 26 to 35 years 11 to 25 years 4 to 10 years 1 to 3 years Less than 1 year

Including owner/owners, how many employees work at this 
location?

1-4
5-9

10-19
20-29
30-49
50-99

100-299
300 or more

0 1 2 3 4 5 6 7 8 9 10 11

Choice Count

What percentage of these employees are: 

0 3 5 10 30 35 40 50 60 70 80 90 95 100 20 25 97 15 75

5

10

15

20

25

30

Permanent Full-time Permanent Part-time Temporary/Seasonal
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The primary market of your business is:
5%
7%

42%

46%

International National Regional Local

What are the three busiest months of the year for this business? 
January

February
March

April
May

June
July

August
September

October
November
December

0 2 4 6 8 10 12 14 16 18 20

Choice Count

Do you as the business owners or any composition of your 
workforce, identify as part of an equity-seeking group?

62%

38%

No Yes
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If yes, please indicate which equity-seeking group(s) applies to 
you: 

Women [28%]

Indigenous Peoples [7%]

French Language Communities [5%]

Youth (15-29 years old) [16%]

Persons with Disabilities [9%]

Newcomers to Canada [8%]

Visible Minorities [11%]

LGBTQ2+ [15%]

Women [28%]

Top Products and/or Services that separate respondent's business from their 
competition:

service
customer

quality

education

product

unique

50

antibiotic

armour

arts

audit

base

brand

childcare

civil

clothing

coffee

competition

condition

curate

custom

department
drawing

ductwork

emergency

employee

excellent

experience

faith

family

farm

financial

flat

footcare

franchise

game

grown

gymnastics

income

independant

install

iv

knowledge

litigation

locally

luxury

martial

menswear
minor

offering
operator

performance

perscribe

personal

planner

produce

raise

retail

roofing

rwa

selectionskilled

skincare

space

suite

swim

system

taz

therapy

training

treatment

variety

wear

wedding

worker
years

zimbabwe

Relative to other businesses in your trade area, what price point do 
you target?

Low-end Average - Mid-point High-end All price points

50

Count
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BUSINESS CLIMATE

What is your general impression of Hanover as a place to do 
business?

Fair [27%] Good [44%] Excellent [25%]

In the past 3 years has your attitude about doing business in this 
community changed?

Yes, more positive [20%] Yes, more negative [11%] No Change [69%]

Please explain your positive change in attitude:

community
business

recognition

better
opening

people

product

work
achieve

area

attractive

back building

council

dramatic

engaged

engagement

expect

family

foundation

good

great

grow

growth

hard

improve

increase

innovation

interest

investment

issue

leadership

level

local

make

making

matching

opportunity

place

price

providing
response

sales

senior

skilled

slightly

support

supportive

team

town

wages

worker

Please explain your negative change in attitude:

support
local

aren't

arts

attract

backbusiness

community

covid

demand

end

hard

interest

lack

locally

lower

peak
people

sales

slow town
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How would you rate the following factors of doing business in this 
community?

Workforce

Availability of serviced land

Land costs

Availability of space for rent or
lease

Development/building permit
process

Municipal property taxes

Local roads and streets

Regional/Provincial roads and
highways

Proximity to rail and airports

Availability of health and medical
services

Support for DEI, anti-racism

Availability of adequate housing

Support from municipality

Support from other businesses

Support from local residents

Cellular phone service

Internet service

Water/wastewater capacity

Water/wastewater fees

Availability of adequate electricity

Cost of electricity

Availability of natural gas

Cost of natural gas

Mental Health Supports

Quality of Life

Other

0 5 10 15 20 25

Poor Fair Good Excellent
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Other items rated poor:

cell
costs

friendly

home

living

office

parking

public
recreation

regional
safety

service

staff

town

transit

work

From the perspective of your business, rate your level of 
satisfaction with the following community services?

No Contact Poor Fair Good Excellent

10

20

30

40

50

Child care services Schools (elementary and secondary) Workforce planning/development board

Chamber of Commerce / Board of Trade Downtown Improvement Area (DIA)

Saugeen Economic Development Corporation (SEDC) Grey Business Enterprise Centre

Settlement & Newcomer Services Grey Bruce Local Immigration Partnership / YMCA

Grey Bruce Local Immigration Partnership / YMCA
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From the perspective of your business, rate your level of 
satisfaction with the following government services?

NA

Poor

Fair

Good

Excellent

0 5 10 15 20 25

Planning, engineering, zoning and building permits Health department / health unit approvals Police services

Fire services Library services Recreation facilities Cultural facilities Parks and open spaces

Street / road repair Snow removal Garbage/recycling Economic development services Other:

Other items rated poorly:

garbage
pick

areabin

blue

industrial

lot

park

payrecycle

removal

snow

town
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How effective do you rate the function/condition of the area 
surrounding your business?

Beneficial Sufficient Insufficient Unhelpful Detrimental

5

10

15

20

25

30

35

Street furniture (lights, benches, waste containers) Public amenities (parks, fountains, washrooms)

Plantings, trees, flower boxes Sidewalks, pedestrian environment

Snow removal of sidewalks and parking spaces Parking Highway signage

Way Finding / tourism directional signage Street banners Accessibility for people with disabilities

Exterior appearance of facades Graffiti and litter Window displays Other

Other items noted:

block
cement

cut

digital

downtown

drivefinancial

garbagehigh

leave

love

move
property

quick

receive

school

signspeed

student

support
vehicle

walk
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What is your impression of this community as welcoming to equity 
seeking individuals, groups, and businesses?

go
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r
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n

d
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t
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e
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e
r

m
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m
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p
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p
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o
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p
re
se
n
t

p
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q
q

re
ce
iv
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p
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n
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n
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u
n
h
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l

ve
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r

visib
le

w
o
rk
e
r

Next section to follow. This space has intentionally been left blank.
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FUTURE PLANS

Within the next 18 months, do you plan on: 

15%, 8

2%, 1
2%, 1

36%, 19

45%, 24

Transitioning out of the business within the next 5 year Closing Selling within one year Relocating

Downsizing Expanding Remaining the same size

What are the main reasons for remaining the same size?

happy
space

year

lack

operation

adequate

afford

anymore

automation

business
can't

concerned
current
demand

economy

expand

framework

front

good

grow

growth

handle

implication

increase

load

local

maintain

major

market

momentum

move

need

offset

pivot

population

progress

real

renovate

rent

representation

service

size

stagnent

stay

structure tariff

technology

things

vendor

won't

woohoo

work

workforce

works

Where do you plan to relocate this business?

Within the community Outside the community (Specify ... Exploring options

1

Choice Count
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Why are you planning to relocate the business?
better for the company, more efficient and more space, offer new services

Why are you selling your business? 

Retirement Lack of profit Workload Competition Personal Pursue other
opportunities

Other:

0.5

1

Choice Count

Do you have a succession plan for your business?

Yes No

1

Choice Count

Would you like assistance/information with developing a 
succession plan?

Yes No

Choice Count

Would you like assistance/information on selling your business?

Yes No

1

Choice Count
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What are the main reasons for the potential expansion of your 
business?

growth
business

customer
space

base
grow

demand
expand

market

service

24

7
access

additionalbuisbulk

call

centre
community

constant
continue

continuity

current

department

development

education

emergency

employee

event

expansion

facility

film

gain

grown

hall

historical

improve

increase

infrastructure

key

large

location

manage

model
monitor

network

organic

physical

price

production

redevelopment

remains

require

response

satellite

share
side

size

small

success

support

thought

turn

underperformed

workforce

Will your expansion require or lead to...

2%, 1
13%, 7

13%, 7

8%, 4

23%, 12

15%, 8

25%, 13

Other Process improvements Additional services for customers Additional product line(s)

An increase in floor space An increase need for employee training A decrease in workforce

An increase in workforce
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Are you planning on accessing any Federal or Provincial 
programs/services to assist with the expansion?

Yes No

8
1120

Count

Is your business currently experiencing difficulties with your 
expansion plans?

Yes

No

0 2 4 6 8 10

Choice Count

Areas of difficulty:

building
available

cost
approval

challenge

department

employee

finace find
finding fund

grant

grow

haven't

hold
land

lot

ministry

ongoing
pains

qualified

time

typical

unfriendly

Could the community potentially provide some assistance to 
support your expansion plans? 

Yes No

12 520

Choice Count
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Specified areas of support:

finding
fund

space
employee

community

municipal

advise

assist

availabile

fair

film

fundraise

information

lands

learning
makemodel

participate

partner

possibly
potential

promotion

provide

providing

reference

request

service

training zoning

Has your business made any changes to its business operations in 
response to DEI considerations in the last year?

Remaining the same size [100%]

Next section to follow. This space has intentionally been left blank.
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BUSINESS DEVELOPMENT

What is the outlook for your industry?

Growing Stable Declining Not sure

19
26

2
620

40

Count

What do you feel are the main reasons for this?

grow
people

business

service

area

demand

industry

shop support

tariff

basebuilding

city customer

decline

expand

future

good

growth

home

job
local

online
population provide

reason

require

system

work

25

account

activity
adapt

advertisment

advice

alternative

annual

application

atmosphere

back

barrier

benefit

better

big

biggest

bleak

break

camper

chain

chicken

children

client

clothing

cloud

coming

company

compete

competition

computer

condition

construction

consult

continue

cost

couple

creative

death

demography

development

die

difficult

digital

discount

don't

downtown

ecl

economic
effect

element

enrollment

environment

expense

fix

focus

game

gear

goal

google

government

great

gross

hanover

health

healthcare

high

hold

horse

immigrate

impact

increase

Please give an approximate annual sales range for your business:

10

7

3
10

6

7

2

8

Prefer not to answer + $10,000,000 $5,000,000 – $9,999,999 $1,000,000 – $4,999,999

$500,000 – $999,999 $250,000 – $499,999 $100,000 – $249,999 $0 - $99,999
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Are your projected sales in the next year expected to:

Increase Decrease Remain the same Not sure

20

40

Count

What do you feel is the main reason for this?

increase
service

customer

base

grow

better

business

client

demand

offering
product

sales

current
economy growth

higher

local

market
price

support

year

12accept

adapt

addition

aware

bracket

brand
buis

busy

can't
change

close

community

compare

continuous

dealing

depend

disposal

doctor
economic

efficiency

exceptional

existing

expansion

expectations

experienced

firm

full fund

good

help

impact

income

industry

inflation
installation

international

last

life
location

long

manufacturer

marketing

money

mouth

offer

online

operation

organic

people

person

physically

plan

popularity

premium

process

profit

provide

provincial

pursue

range

rate

recommend

refer

reputation

roofing

sell

slightly

slow

small

spend

stay

suite

track

trust

turn

unique

unknown

visibility

Is your business currently experiencing any barriers related to your 
information technology requirements? 

No barriers currently being ...
Hardware/software support

Internet Speed
Internet Access

Internet Cost
Knowledge and training

0 5 10 15 20 25 30 35

Choice Count
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What products or services would you like to purchase locally that 
are now being purchased outside of the area?

supplies
applicable

localcity

paper

purchase

restaurant
vendor

agreementartsbags

bellbrand bubble

bulk

buy

can't

canada

chain

change

charge

clean

clear

clothing

contractor
control

costco

delivery

dispenser

dual

ethiopia

expectations

fibre

france

franchise

garbage

good

greece

hand

head

indian

iv

large

locally

martial

maurice

office

outline

partner

party

pick

prefer
printing proper

recommendation

refrigeration

resources

rooms

service
shop

software

spainsh

stores

supplement

supplier

support

tea thrift

tire

towel

town

track

vr

wholesaler

Are you interested in working co-operatively with other businesses 
in the community to pursue any of the following?

3
12
9

12

25

12

16
7

Other (Specify): None DEI focused training for employers and... Newcomer attraction and retention

Networking/information sharing Joint training Joint marketing Joint product purchasing

Does your business own or lease its facility/facilities?

Own Lease

30

Count
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WORKFORCE

During the past 3 years, has the number of people you employ in 
this business increased, decreased or stayed the same? 

Increased Decreased Remained the same Don't know

20

Count

Respondents reported an increase of 92 employees during the past 3 years and a 
decrease of 47 employees, for an overall increase of 45 employees.

What factors are responsible for this change?

business
growth

increase
service

change

efficiency
employee

demand ago allow

better

camp
casual

contract

covid curve

decision
decrease

don’t

efficence

enroll

expand

expansion

find

focus
found

good

group
grow

holiday

hour

housekeeper
impacted

improve

improvement
independent

insurance
intentional

job

lack

learning

low

manpower

model

motivate

nature
operational

output

patient

payroll

people

population

positively

process

product

program

qualifications

quality

rely

remain

require

retain

retire

sales

schedule

seasonal

sold

staff

stagnant

student
things

time

train

work

workforce

working

workload

years

How would you rate the following factors in this community for 
your business needs?

Poor Fair Good Excellent

10

20

Availability of qualified workers Stability of the workforce Ability to attract new employees

Ability to retain new employees
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Does your business currently have difficulties hiring?

48%

52%

No Yes

How would you describe your company’s hiring challenges? 

Too few applicants [20%] Lack of appropriate skills or training [33%] Lack of relevant experience [23%]

Other [23%]

Other [23%]

Other noted items:

wage
work

afford
agriculture

applicant

available

change

comp

competition

decorum finding
full

high

industry

issue
job

lack levelpay

people

person

position

require

reside

retail

schedule

skill

skilled

time

weekend

worker

workforce

Are the hiring challenges specifically related to the community or 
industry?

57%

43%

Industry Community
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Top occupations difficult to recruit for:

skilled
technician

trades

accountant

adminitration

broker
charter cpa

custodian

doctor

engineering

farm

insurance

labour

labourer
pharmacist

professional

retail

sales

service

superintendent

technical

track

How do you currently recruit new employees?
Through your personal network

Employment centres and ...
“Hiring” sign on your premises

Local media advertising
Your own website

Professional recruitment firm
Referrals from friends or current ...
Social Media applications such ...

Unsolicited resumes
Other

0 2 4 6 8 10 12 14 16 18

Choice Count of Top 3

Other noted ways to recruit:

bonus
employee

headhunting refer
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Does your business have difficulty retaining employees?

90%

10%

No Yes

What are the reasons for these difficulties in retaining employees? 

Wages Competition Seasonal Shortage of work
(layoffs)

Work
Environment

Other

0.5

1

Choice Count

Respondents noted that their industry and travel time contribute to their difficulties in retaining employees.

What assistance could the community provide to assist you in 
hiring new employees?

agriculture
area

attract

business

concentrate

corporate

employable

employee

encourage

fair

focus
grower

hanover

health

hub

independent

industry

information

job

move
people

promote

share

skilled
young
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Does your business currently participate in any co-op, internship 
or apprenticeship programs? 

Yes No

20

Count

Types of programs that businesses noted participating in:

school
high

college

apprenticeship

local

placement

program

coopinternship

studentuniversity

ask

clerkship

cook

engineering

equine

internal

mechanic

opportunity

pre

residency

Does your business currently use any external training?

Yes No

50

Count

Types of external training noted:

training
health

heights
working

online safety

specialty

tax

advance

aid

blood
born

bright

call

cart

company

contamination
cross

depend
edmonton

emc

external

factory

force
gymnastics

hr

jhsc
lean

learn

lift

manufacturer

ontario

people

product

roofing

sales

staff

sunlife

supervise

toronto

train

vendor

video

work
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Are there currently any barriers for you and/or your employees 
receiving the necessary training?

90%

10%

No Yes

If yes, please specify: 

Cost Availability of training
locally

Awareness of
existing training ...

Awareness of
training support ...

Unable to release
employees

2

3

Count

Are there any training programs/topics that would be beneficial to 
you and your employees? 

75%

25%

No Yes

Types of training programs/topics that would be beneficial: 

training
program

aid
marketing

apprentice audio

edi

emergencyfilm

food

handle

healthcare

insurance

leadership

management
nice

preparedness

related

safe

sales

skill

soft

standard

take

tax

video

worker
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Does your business embrace diversity in its workforce?

Yes

No

0 10 20 30 40

Choice Count

Does your business have a formal HR Policy?

Yes No

1

1

Count

Does your HR policy support Diversity, Equity, and Inclusion (DEI)?

Yes No

1

1

Count

Would you like support in how to include DEI policies in your HR 
policies?

Yes No

1

Count
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Does your business currently participate in any DEI training, co-op, 
internship, or apprenticeship programs?

Yes (Please specify) No

1

Count

How does your business support new hires and maintain a diverse 
workforce?

5%

30%

23%

20%

23%

Other Training Mentorship Buddy System Orientation

Other ways new hires are supported:

check
clinical

leads
online

programqualification

requirementscholar
someonteam
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COMMUNITY DEVELOPMENT

Do you know of a business that may have an interest in locating in 
this community?

Yes No

Count

What are the community's top three advantages as a place to do 
business?

location
central

hub
community

area

town

downtown

friendly

large

people

shop

small

surrounding

44

amenity

beach big

bruce

casino

centre

close

comingcost

critical
diversity

draw

economic

family

good

history

industry
infrastructure

innovate
largest

life

live

living

loyalty

manufacture

nice

orentaty

place

population

power
quality

reginal

regional

retail

rural

sector

sense

service

stable

support

traffic

work

worker

years

What are the community's top three disadvantages as a place to do 
business?

town
high

city

commercial

cost

distance
housing

living

small

tax afford

attend

cell

centre

cleanliness

client

close

compare

costs

crime

didn't

don't

downtown

driving drug

expensive

future

graffiti

growth

hanover

highway

homeless

hospital

house

industry
infrastructure

lack

land

landlocked

limit

limited

location

lock

main major

minded
multi

optics

organization

oversight

people

person

poor

population
public

qualified

redidential

residential

restaurantrural

school

service

shipping

simply

skill

space

street

suitable

support

transit
transportation

urban

vandalism

visibility

wage

welcome

workforce
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In terms of overall impact on this community as a place to do 
business what is the most significant change you would like to see 
in the next five years?

business
community

increase
support

downtown
growth

local

people

area

continue

landtown

coming

good

hanover

housing

make

traffic

activity

afford

attain

awarebring

close

crime

development

education

event

grow

improvement

incentive
industry long
middle

opening

opportunity

owner

place

population
restaurant

small

stay

19

35

abandoned

adsadult

attract

available

benefit

better

border

buy

cafe
campus

can't

casino

chain

change

charge

childcare

clean

college

commercial

compete

compromise

core

council

create

current

dates

deficiency

desire

destination

didn’t

discover

diversity

doesn't

don’t

draw

drug

east

economy

effort

eliminate

empty

encourage

enhance

environment

establish

facility

fact

feel

feeling

festival

financial

find

flow

food

foot

Do community events/festivals increase sales in your business?

Yes [39%] No [61%]

If yes, please specify which events.
Home & Lifestyle Show

Hanover Fair
Music In The Square

Aquatic Centre
Slots

Raceway
Recreation Programs

Restaurants
Shopping

Movies
Big Box Stores

Downtown
Library
Events

Civic Theatre
P & H Centre

0 2 4 6 8 10 12 14

Choice Count



33

If no, why not?

business
event

open

community

customer
festival

involved

product

applicable

aren't

coming

destination

great

plan service

type

apply

appointments

aquire

attract

audience

awareback

base
better

boost

build

building

clientelle

consumer

corporate

deal

dependant

direct

directly
downtown

driven
engage

establishment

factor

happening
home

isn't

i’m

job

limitedmarketing

multiple

necessarily

occasional

office

opportunity

pedestrian

peopleplace

poor

positive profit

purchase

recur

relationship

relevant

retail

school

sell

shoppe

signage

special

specialised

spontaneous

take

trades

traffic

visit

walk

weekend

work

What assistance or opportunities would be beneficial to support 
your business?

12%

4%

10%

7%

16%
2%

15%

8%

4%

8%

11%
4%

E-marketing, social media and online content workshops Productivity improvement workshops

Workforce planning, employee training and attraction (i.e. Job fairs, or Job ban...

Attraction of related supply and service related businesses Joint advertising and marketing

Export development programs and services Business networking sessions Trade shows

Access to capital information of seminars Marketing seminars Succession planning

Updating business plan



34

MANUFACTURING SECTOR SPECIFIC 

Compared to 2 years ago, have any of the following aspects 
changed?

Not Applicable Decreased Stayed the same Increased

2

4

6

Production Volume Prices Profits Productivity Exports

When did your company last introduce a new product to the 
market?

New product in
development

this year 1 - 3 years 3+ years

1

1

Count

What percentage of your products' components is sourced locally?

0 - 9% 10 - 24% 25-49% 50% +

1

1

Count
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Is your facility or equipment:

At Capacity Underutilized In need of modernizing

1

1

Count

Where do you currently export to? 

USA Europe Asia Central/South
America

Other

0.5

1

1.5

2

Choice Count

Other areas exported to include Nationally and North America / Mexico.

What percentage of your business sales is related to exports?

0-9% 10-24% 25-49% Great than 50%

1

Count

End of survey.


